6 5.1 IT-TURIZMU

65.1.1.
Niddiskutu ghaliex it-turizmu huwa importanti ghalina [-Maltin.

A. L-Importanza tat-Turizmu.

Kull sena, fil-gzejjer Maltin jigu ghadd kbir ta' turisti. Ghalkemm ahna gzejjer
zghar f'nofs il-Bahar Mediterran ghandna storja u kultura antika mzewqa bi
tradizzjonijiet unici, kif ukoll bahar mill-isbah. Dawn jigbdu bosta turisti minn

postijiet differenti tad-dinja.

Ejjew naraw dan il-video clip flimkien:

http://youtu.be/YILMs7w3wvQ

B. Minn fejn jigu t-turisti?

Harsu sew lejn |-ewwel zewg tabelli.

Market Share of International Tourist Arrivals, 2013 (Mn; Change 2013/2012)
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Source: UNWTO Barometer, April 2014
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http://youtu.be/Y9LMs7w3wvQ

6 Main Source Markets

Tourism Indicators by Main Source Market

Change
2011 2012 2013 2013/12
Inbound Tourists
Austria 19.647 19,827 25,739 29 8%
Belgium 31,742 27,279 28,948 6.1% |
France 103,629 107,893 116,533 8.0%
Germany 134,306 137,500 147 110 7.0%
Ireland 26 886 27,731 30,224 9.0%
Italy 201,774 202,200 233,777 156% |
Libya 6,273 17 217 34,621 101.1%
Netherlands 38,897 39,191 41,486 5.9%
Russia 24 191 31,563 40,048 26 9%
Scandinavia 93,783 97.363 105,068 79% |
Spain 63,088 60,223 53,278 -11.5%
Switzerland 25,046 25,758 28,702 11.4%
United Kingdom 438,783 441,275 454 659 3.0%
USA 16,499 18,027 19,502 82% |
| Other 190,475 190,368 222 457 16.9%
Total tourists 1,415,018 1,443 414 1,582,153 9.6%

Wiegeb billi tikteb VERU jew FALZ dwar it-Turizmu.

1. F'Malta, jigu iktar turisti mill-Ewropa milli mill-Afrika.
F'Malta jigu iktar turisti mir-Renju Unit milli mir-Russja.
Jigu iktar turisti mill-Istati Uniti (USA) milli mill-Germanja.
Mill-Ttalja jigu iktar minn 200,000 turist kull sena.

Jigi iktar turisti Germanizi milli Taljani.

ook wN

Jigu iktar turisti Francizi mill-Amerikani (USA)

C. Kompli wiegeb billi tikteb VERU jew FALZ.

1. Li nafu nitkellmu bl-Ingliz jghinna nigbdu lejna hafna turisti.
Meta jkunu Malta, bosta turistu jitkellmu maghna bil-Malti.
It-Tempji Megaliti¢i huma popolari hafna mat-turisti.

Il-bahar huwa attrazzjoni turistika mill-aqwa.

o > 0N

Li ma nhammgux barra hija mgiba pozittiva li tghin lit-turizmu.
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It-turisti jonfqu hafna flus meta jigu Malta.
Jagblilna meta ma jigux hafna turisti u nogoghdu bi kwietna.

Kwazi kull turist li jigi Malta jzur il-Belt Valletta.

o & N o

It-turisti li jigu Malta jghaddu I-iktar mill-ajruport jew
mill-Port il-Kbir.

10. Mat-turisti ghandna nuzaw dejjem il-kortesija.

D. Agqra imbaghad wiegeb.

Fir-ritratt jidher vapur gieghed jaghmel
il-vjagg bejn Malta u Ghawdex. Bosta turisti
jhobbu jzuru l-gzira t'Ghawdex meta jkunu

ghall-vaganzi taghhom hawnhekk.

Fejn imorru jogoghdu t-turisti?

Pengi |-postijiet minn dawn li gejjin, fejn ihobbu jmorru joqoghdu t-turisti meta

jigu Malta.
TAS-SLIEMA HAL QORMI HAL KIRKOP MARSASCALA
IS-SIGGIEWI BUGIBBA IL-MOSTA MARSALFORN
SANTA LUCITA HAD-DINGLI XLENDI HAZ-ZEBBUG

E. Aqta’ sing taht it-twegiba I-HAZINA.
1. Tt-turisti jigu fil-gzejjer Maltin biex (igawdu x-xemx u |-bahar, jiddevertu u

jistriehu, jahdmu u jaghtu servizz, izuru postijiet storici u preistorici).

2. Meta jzuru I-gzejjer Maltin, it-turisti jistennew (kumditd, prezzijiet gholjin,

indafa, imgiba tajba).
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F. Immagina li inti turist jew turista u ghazilt il-gzira ta’ Malta bhala
post li tixtieq izzur biex tqatta' |-vaganzi tieghek.
Ikteb ZEWG sentenzi biex turi:

a) ir-ragunijiet ghal din I-ghazla tieghek

b) is-servizz li ged tistenna li jinghatalek waqt din iz-zjara.

6. X'jigbed it-Turisti?
Iddisinja poster jew riklam ghal btala f'Malta.
X'se tinkludi fih dan il-poster jew riklam biex theggeg il-barranin jigu vaganza

f'Malta?
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